	TOOL A.   – aims, target groups and results
AIMS OF THE PROJECT
	
	TARGET GROUPS

	1.


	
	PRODUCTS AND RESULTS
	
	1. 
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	SECONDARY TARGET GROUPS

	4.
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	2. 



TOOL B.  –   collection of information from each partner
	Key idea 

	The key idea of the project in a few sentences:

	


	Products

	Products of the project briefly:

	


	Aspects of transfer, only in the case of transfer of innovation (TOI)

	Please describe briefly what has already been done related to the topic of this project idea? 
How does your proposal use the products/outcomes/results of the previous actions or project(s)? 
How has the access to the products/outcomes/results of previous project(s) been ensured?

	


	Why?

	Why is the project needed in your country? Is the theme to be developed topical in your country? 
	

	Is the project or the theme of the project in line with your organisation’s strategies and how?
	

	What kind of experience of national development around the proposed theme does your organisation have?
	

	What kind of transnational projects has your organisation participated in? Do they support this project? How could the results from previous projects be benefited from?
	


	What and to whom?

	In what kind of education and training you plan to make use of the results of the project in your country (initial, university, further, adult etc.)? What age group and what kind of learners are the products planned for? 
	

	What are the target groups of the product nationally? Are, for example, both students and teachers/trainers the target group?
	

	What kind of environment will the product be used in (contact, distance, independent, net learning)? What kind of support material and handbooks will be needed for trainers?
	

	What kind of abilities does your organisation (students and teachers) have in using these kind of products? Previous experience? Need for training?
	

	Do you think there is something essential missing from the project? Is there a need for any other results, products or language versions?
	


	Added value and transnational dimension

	What kind of added value does transnational cooperation bring to the development work in your organisation? 
	

	What kind of things do you think the project will advance at European level?
	

	Why is Leonardo da Vinci the relevant programme for your project?
	


TOOL C. – product card

How to use the tool: A product card will be completed for each product. Copy as many cards as you need.
 

	Number of the product: 
	Language versions: 

	Target group: 

	Name of the product: 



	Type (training programme, module, curriculum, handbook, new teaching/training method or approach, report, tool, information material etc.): 



	Form (printed, audio-visual, database, computer software, cd-rom, web site etc.): 



	Training method (distance learning, contact learning, group learning, independent learning etc.):



	Scope or length (number of pages, duration of course in days/hours etc.): 



	Description (purpose, contents, requirements for use, didactical methodology  etc.)




TOOL D.  –  what and for whom







What?
How?

	To whom?

Primary target group:
	Need
What is the problem or starting level as regards the target group?
	Goal
What do we want to achieve for the target group?
	Products and results 
How do we plan to answer to the problems and goals?
(numbered 1,2,3..., form, scope, language versions etc.)
	
	Tasks and partner responsible
	Time and financial resources
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	To whom?

Secondary target group:
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Clarifications to products, see product tool 
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